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Agenda:
Advocacy campaign

ICP Newsletter

ICP website



Objectives

2 Create platform to develop clear
understanding of the significance of the
ICP program and its activities

2 Develop deeper relations and improved
dialogue with potential donors and national
policy makers

=z Keep all stakeholders well informed and
committed to the International
Comparison Program



Open up new sources of funding

Create information package

comprising of advocacy papers,
brochures/flyers/handouts for
funding applications

* Potential topics:

— Why should countries participate in the ICP?

— How does ICP’s final output affect the life of
the common man?

— What are the uses of ICP PPP?
— ICP’s role in sustainable capacity building



Increase profile and visibility of ICP

=2 Increase awareness of ICP activities
through the media via:

 Write ups in the international press
* Articles in academic publications

« Articles in relevant international newsletters,
periodicals and publications:

v World Bank research newsletters with large external
subscribers

v ADB Asia Economic monitor

v UNSC newsletter

v UN ESCAP publications

v’ Statistical Institute Asia and Pacific

v’ International Statistical Institute Newsletter



Organize advocacy events

2 Regional and global media event:

Presentation on the contribution of ICP
outputs in public policy and resource
allocation decisions.

Potential Participants: media
practitioners, think tanks, academicians,
private sector representatives.

z Organize press releases regionally and
nationally before price collection starts.



Marketing material

Brochures for national statistical offices

= Potential topics:

ICP role and activities, software developed, new
initiatives including Structured Product
Descriptions and their uses, Uses of PPPs, ICP
publications, Health PPPs, Poverty PPPs, a FAQ
sheet.

Brochure/Flyers for price collectors to hand
to store managers/ shopkeepers when they

enter to collect prices.

= Happy to pursue any other ideas you may have.



ICP News

Objectives:

Keep partners and stakeholders well
informed about ICP's work-in-progress,
upcoming events, learning tools and
materials, etc.

Marketing and PR tool

2 Quarterly e-newsletter
2 issues published this year



ICP News:

Cooperation from regional
offices

2 Provide input in terms of regional reports and
events calendar (regular features)

=z Flag new publications
@z Contribute brief articles

= Liaise closely with global Office to help compile
the newsletter

2 Identify a focal person in each region who will take
responsibility for sending us contributions Ol

time!



ICP Websites

Objective:

= Primary source of information about ICP

= Marketing and PR tool

= Forum for discussion (SPD and Tag discussion
pages)

@z Access to latest ICP Handbook chapters

@z Access to ICP News

@2 Access to ICP publications

@2 Minutes of important meetings

@2 Access to power point presentations



Activities:

=z Link all ICP regional office websites in
the Global ICP website and vice versa

2z Send alerts (email or electronically
generated) whenever websites are
updated so that all partners are well
informed and can make timely and
optimal use of latest available material.



2 Exchange data online with country
offices (like Africa is planning)

=2 Create a Bulletin Board with lists of
activities for countries and check when

completed

2 Encourage regional and country offices
to visit websites regularly

= Feedback Feedback Feedback!



Thank you!



