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A T  A  G L A N C E

… and with distribution channels adapted to client preferences

BRANCH 
NETWORK

CaixaBankNow

WEB + 
MOBILE

Connecta

REMOTE 
MANAGER(1)

DIGITAL-
neobank
experience(1)

RemoteIn-person

A one-stop shop for lifetime finance and insurance needs
with a highly-segmented business model based on convenience, specialisation, and quality of service

SCALE

OMNI-CHANNEL
DISTRIBUTION 

PLATFORM

IT STRENGTH

TALENT & 
CULTURE

REFERENT IN 
SUSTAINABILITY

A ONE-STOP SHOP FOR LIFETIME FINANCE AND INSURANCE NEEDS 

Day-to-day 
solutions

Payments 

Savings and 
investment products

Financing

Life insurance 

Non-life insurance 

Comprehensive, diverse, 
and specialised offering

Unique advisory model based on 
knowledge, expertise and training 
>31,900 employees certified in advisory 

Data, analytics and IT to 
better serve clients

Convenience 
and accessibility

Sustainable investment solutions 
with 47% of AuMs under SFDR 8 & 9

Innovative solutions with 
support from own factories

Key enablers

A HIGHLY SEGMENTED UNIVERSAL BANKING BUSINESS MODEL BASED ON SPECIALISATION

Relation management adapted to client segments…

RETAIL 
BANKING

20 M
Clients

Banking for individuals:
15.3 M clients

Premier
2.8 M clients

Self-employed & other
1.6 M clients

PRIVATE 
BANKING

BUSINESS 
BANKING

CIB

0.3 M clients

0.3 M clients

0.03 M clients

…bolstered by specialised network and value proposals

(1) For retail banking clients only.

OWN 
FACTORIES

2024 Data

2024 Data
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A T  A  G L A N C E

Omni-channel distribution platform tailored to customer preferences

(1) As of December 2024. Based on Bank of Spain data. (2) As of December 2024. (3) 12-month average, latest available data as of March 2025. Total digital banking penetration (desktop + mobile). Including exclusive clients and shared clients with other
entities. Source: GfK (Spain). (4) % of individual clients 18-65 years old with at least one access to Digital Banking in the last 6 months. (5) As of December 2024. Individual clients with at least one access to Digital Banking in the last 6 months. Of those
clients, 73% use only mobile, 25% mobile + web and 2% only web. (6) As of March 2025. Individual clients with at least one access to Digital Banking in the last 3 months. (7) Refer to the following link for additional details: International presence map | 
Companies CaixaBank. (8) Countries covered account for 82% of global GDP and 94% of international trade with Spain.

SUPPORTING CORPORATE CLIENTS INTERNATIONALLY(7)

17
Representative 
offices

7
International 
branches 

2
Spanish 
Desks

2
Subsidiaries 
(100%)

Team of >230 professionals across 24 different countries (8)

Agreement with >1,600 correspondent banks

THE LARGEST PHYSICAL FOOTPRINT IN SPAIN AND BEST-IN-CLASS REMOTE AND DIGITAL CHANNELS

1,231
ATMs

1.0 M
Digital clients(6)

23.6%
Market share by # of branches(1)

46%
Digital penetration(3)

3,808 3,555
Branches  o/w retail branches

11,103
ATMs

83%
of individual clients 
18-65y old are digital(4)

3.6 M 
Imagin bank clients looking 
for a neobank experience(2)

A leading distribution platform complemented by a well-trained sales force
−with a long-track record in commercialisation of bancassurance products

CaixaBankNow

3.1 M
Clients with remote bank 
manager(2)

0.2 M
Clients with remote 
bank manager(2)

303  261
Branches  retail   

58%  42%
Digital clients(5) that are omni-channel 
fully digital

branches

https://www.caixabank.es/empresa/internacional/mapainteractivo_en.html
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A T  A  G L A N C E

Boosting commercial effectiveness, efficiency, and compliance through IT

INCREASED INVESTMENT 
IN TECHNOLOGY AND DEVELOPMENT

€Bn

PAGES PROCESSED 
PER DAY WITH AI

>2 M

# PROPOSALS(2) CREATED
USING GENERATIVE AI

CALLS MADE TO LLMs(1)

USING GENERATIVE AI
# OF TYPES OF DOCUMENTS  

MANAGED WITH AI

2809.3 M 5 M

(1) Large Language Models. (2) Conversations, summaries, drafts, etc. (3) CaixaBank Tech.

1.1
1.3 1.4

FY22 FY23 FY24

European 
Innovator of the 
Year 2024 (Silver) 
Qorus

Best Digital 
Private Bank    
in Europe 2024
PWM (FT Group)

Best Digital Bank 
in Spain 2024
Euromoney

Top Innovations in 
Finance WE 2025: New 
Signature for operations 
in CaixaBank Group 
Applications
Global Finance

CLOUD 
ADOPTION

33%

APPLICATIONS MANAGED 
IN THE CLOUD 

1,788 (+60% yoy)

CERTIFIED METRICS 
IN DATAPOOL

15,868

IT PERSONNEL(3) WITH 
AGILE TRAINING

100%

# TRANSACTIONS
PROCESSED

275,229 M (+14% yoy)

2024 Data
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S T R A T E G Y

› Accelerate IT & digital investments (e.g. core 
banking upgrade, development of an AI agent 
platform, and upgraded channels and 
infrastructure to ensure resilience) 

› Boost talent transformation

› Optimise and enhance the distribution
platform (e.g. redesigning the app to 
make it faster, simpler, and more effective)

2025-27 Strategic Plan pillars to ensure sustained profitability at high levels

Transformation and 
investment in the business

Distinctive ESG positioning

Total investment(2) in 
IT & Digital >€5 Bn

(1) CapEx and OpEx. (2) Individual clients with at least one access to Digital Banking in the last 6 months. (3) Performing loans plus customer funds. (4) Combined market share including private sector loans and deposits; mutual funds; pension 
plans; and savings insurance in Spain. Based on latest available data from ECB, INVERCO, and ICEA (March 2025). Sector data for savings insurance are internal estimates and, for deposits and credits, are based on preliminary ECB data. (5) Adult 
individual clients. (6) Mainly code developers.

Growth acceleration

2025e-27e

11.3
11.6

12.2

Mar-23 Mar-24 Mar-25

> TRANSFORMATION AND INVESTMENT IN THE BUSINESS: LEVERAGING IT TO BOOST 
COMMERCIAL ACTIVITY AND CUSTOMER EXPERIENCE
# Digital clients (2) in Spain, million

 ∼600 K

CaixaBankNow

Digital 
onboarding, 1Q25(5) +38 % yoy

Digital sales, 1Q25 +22 % yoy 

New App architecture to 
unlock its full potential 
simpler, faster and more 
effective; with new AI 
features from 2Q25

New tech hires(6)

(last 6 months) ~400

Cloud adoption 34%

5 GenAI projects 
already in 
production, with an 
additional 10 under 
development 
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