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Executive summary 

ES.1 Mobile money contributed to the increase overall in account ownership in low- 
and middle-income economies between 2014 and 2024 

ES.2 Worldwide, 86 percent of adults own mobile phones, though smartphones are 
less common in some regions than others 

ES.3 Women and poorer adults are less likely than men and wealthier adults to 
own a phone, yet income is a bigger driver of phone ownership—and particularly 
smartphone ownership—than gender 

ES.4 Mobile money accounts are an important mode of saving in Latin America and 
the Caribbean and Sub-Saharan Africa 

ES.5 Adoption of digital merchant payments has grown since 2021 

ES.6 Thirty-one percent of adults without financial accounts in low- and middle-
income economies, including half in South Asia and Sub-Saharan Africa, also do 
not own mobile phones 

ES.7 Most owners of mobile money accounts have passwords on their phones, 
though only about half do in Sub-Saharan Africa 

ES.8 The share of financially resilient adults in low- and middle-income economies 
has held steady since 2021 

ES.9 Digital enablers are necessary for expanding mobile money account 
ownership in Sub-Saharan Africa 

Section 1: Digital connectivity 

1.1.1 Mobile phone ownership is widespread around the world, though women are 
less likely than men to own a mobile phone in some economies 

1.1.2 Certain groups are less likely to own any kind of mobile phone, though basic 
phone ownership is more equitable in every region than smartphone ownership is 

1.1.3 A subset of mobile phone owners do not have a SIM card registered in their 
name; the share is particularly high in certain economies in Sub-Saharan Africa 



1.1.4 Women are often less likely than men to have a SIM card in their own name 

1.1.5 Mobile phone owners use their devices daily in Sub-Saharan Africa 

1.1.6 A lack of money represents a significant barrier to owning a phone 

1.2.1 Across low- and middle-income economies, 67 percent of adults use the 
internet, though rates vary widely by region 

1.2.2 Internet use is widespread, though there are gaps according to gender and 
income 

1.2.3 Among smartphone owners, 92 percent use the internet 

1.2.4 Most mobile phone owners in Sub-Saharan Africa both receive and send text 
messages 

1.2.5 In South Asia, women are less likely than men to be able to read text 
messages written using the Latin alphabet 

1.2.6 Social media is the most popular digital use after texting 

1.2.7 Lack of money to buy a smartphone is the biggest barrier to smartphone 
ownership and therefore to internet use 

1.2.8 Internet users typically use the web daily and pay for data monthly 

1.3.1 In low- and middle-income economies, only 60 percent of mobile phone 
owners have a password on their mobile phones; more men than women mobile 
phone owners have passwords on their devices 

1.3.2 Women and men both confront risks associated with digital connectivity 

1.3.3 A significant share of mobile phone owners in Sub-Saharan Africa are 
exposed to scams, though only a small minority report falling for them 

Spotlight: Identification, digital connectivity, and financial inclusion 

S1.1.1 Ownership of ID is nearly universal across regions except for Sub-Saharan 
Africa 



S1.1.2 Even though eight economies in Sub-Saharan Africa have low rates of ID 
ownership, average rates among both women and men exceed 70 percent in all 
four subregions 

S1.1.3 Five of the economies in Sub-Saharan Africa with low rates of ID ownership 
also have large gender gaps in those rates 

S1.1.4 People without ID have trouble buying SIM cards; participating in elections; 
accessing financial services, government support, and medical care; and applying 
for jobs 

S1.1.5 The expense of ID and the burden of travel to get it are the most common 
barriers to ID ownership 

Section 2: Account ownership 

2.1.1 Account ownership differs significantly even within income groups 85 

2.1.2 Global account ownership increased from 51 percent to 79 percent between 
2011 and 2024 

2.1.3 Account ownership has increased dramatically over time 

2.1.4 Mobile money contributed to the increase overall in account ownership in 
low- and middle-income economies between 2014 and 2024 

2.1.5 Sub-Saharan Africa remains the region with the largest share of adults with 
only mobile money accounts 

2.1.6 Most account owners in low- and middle-income economies have a digitally 
enabled account 

2.1.7 Across the four subregions of Sub-Saharan Africa, about 40 percent of adults 
have a mobile money account 

2.1.8 Gaps in account ownership among underserved groups remain in nearly 
every region of the world 

2.1.9 Gender and income gaps in account ownership narrowed in low- and middle-
income economies between 2011 and 2024 

2.2.1 More than half of adults without accounts live in just eight economies 



2.2.2 Adults without accounts in low- and middle-income economies are 
disproportionately women and poor adults 

2.2.3 Lack of money is the main barrier to account ownership for most adults 
without accounts 

2.2.4 In India, having a family member with an account is the most common 
reason adults without accounts give for not having their own 

2.2.5 A lack of money is the most common reason why adults without accounts in 
Sub-Saharan Africa do not have mobile money accounts 

2.2.6 Digital enablers are necessary for expanding mobile money account 
ownership in Sub-Saharan Africa 

2.2.7 In low- and middle-income economies, 42 percent of adults without an 
account own a smartphone 

Section 3: Financial use 

3.1.1 The share of adults saving any money, including saving formally, increased 
across regions between 2021 and 2024 

3.1.2 Formal saving rates increased across regions between 2011 and 2024 

3.1.3 Women, poor adults, those out of the workforce, and rural residents were 
less likely to save formally than men, wealthier adults, the wage and self-
employed, and urban residents 

3.1.4 More adults used mobile money to save in low- and middle-income 
economies 

3.1.5 Mobile money accounts are an important mode of saving in Latin America 
and the Caribbean and Sub-Saharan Africa 

3.1.6 In the 10 economies with the largest share of adults saving using mobile 
money accounts, these accounts increased the share of adults who save formally 

3.1.7 In most regions, about 10 percent of adults saved formally and received 
interest on their savings 



3.1.8 In Sub-Saharan Africa, adults who saved using a mobile money account saved 
more frequently than adults who saved using an account at a bank or similar 
financial institution 

3.2.1 In low- and middle-income economies, about equal shares of borrowers 
accessed credit from formal sources as did so only informally from family or 
friends, though the most common source varied across regions 

3.2.2 Formal borrowing increased across regions between 2014 and 2024 

3.2.3 Women, poor adults, those out of the workforce, and rural residents were 
less likely to borrow formally than men, wealthier adults, the wage and self-
employed, and urban residents 

3.2.4 Credit card use dominated formal borrowing in some low- and middle-
income economies 

3.2.5 In low- and middle-income economies with high rates of credit card use, most 
credit card users paid off their balances in full 

3.2.6 In Ghana, Kenya, and Uganda, more than 20 percent of adults borrowed from 
their mobile money providers in 2024 

3.3.1 In low- and middle-income economies, the share of adults using digital 
payments grew between 2014 and 2024 

3.3.2 Digital payment use is high among account owners everywhere except South 
Asia, where rates of adoption vary by economy 

3.3.3 In South Asia, the region with the greatest gender gaps in digital payment 
use among account owners, such gaps are present in every economy except 
Pakistan 

3.3.4 Among adults with accounts, poor people, rural residents, and younger 
adults are less likely than wealthier people, urban residents, and older adults to 
use digital payments 

3.3.5 Adoption of digital merchant payments has grown since 2021 

3.3.6 In low- and middle-income economies, two-thirds of adults who shop online 
also pay for their purchases online; the remaining online shoppers pay on delivery 



3.3.7 In certain East Asian economies, a large share of adults shop online but pay 
cash on delivery 

3.3.8 In low- and middle-income economies, 37 percent of adults pay bills online 

3.3.9 In low- and middle-income economies, 40 percent of adults who paid utility 
bills did so digitally  

3.3.10 In every region, the habit of paying in cash is the most common reason why 
people do not pay merchants digitally 

3.3.11 More than half of G2P payment recipients in every region were paid digitally 

3.3.12 Half of the recipients of private sector wages in low- and middle-income 
economies were paid digitally, though the share was much lower in some regions 

3.3.13 Though women wage recipients in low- and middle-income economies on 
average are as likely as men wage recipients to receive wage payments digitally, 
gender disparities exist in some regions 

3.3.14 In Sub-Saharan African economies with high rates of digital agricultural 
payments, most of these payments are made via a mobile phone 

3.3.15 Most adults sending or receiving P2P payments did so digitally 

3.3.16 Between one-third and two-thirds of adults with an account at a bank or 
similar financial institution opened their first account to receive a G2P or wage 
payment 

3.3.17 Opportunities remain to digitalize government or wage payments to 
promote financial inclusion 

Spotlight: Account usage and inactivity 

S3.1.1 In India, 16 percent of account owners do not have an active account; the 
average for all other low- and middle-income economies is 4 percent 

S3.1.2 In India, the share of both women and men with only inactive accounts 
decreased between 2021 and 2024 

S3.1.3 In many low- and middle-income economies, deposits are monthly and 
withdrawals are more frequent, indicating increasing use of accounts 



S3.1.4 Among mobile money account owners in Sub-Saharan Africa, a larger share 
had more frequent outflows than inflows, pointing to the convenience of mobile 
money for making digital payments 

Section 4: Financial health 

4.1.1 The largest share of adults worry most about monthly bills and medical 
expenses 

4.1.2 School fees are a major source of financial worry in Sub-Saharan Africa, 
especially in the Central subregion 

4.1.3 Poorer adults are more likely than wealthier adults to have borrowed for 
health purposes 

4.1.4 Sub-Saharan Africa has the largest share of adults borrowing for a business 

4.1.5 A small share of adults in most regions save for old age  

4.2.1 The share of financially resilient adults in low- and middle-income economies 
has held steady since 2021 

B4.2.1.1 Less than 10 percent of adults in low- and middle-income economies 
receive remittances from abroad 

4.2.2 In every region except East Asia and Pacific, family or friends are the most 
common source of extra money 

4.2.3 The share of adults relying on savings for extra money increased in low- and 
middle-income economies 

4.2.4 Income group classification does not reliably correlate with financial 
resilience 

4.2.5 Choices of emergency money vary by country income classification 

4.2.6 Women and poorer adults are more likely than men and wealthier adults to 
rely on family or friends for extra money 

4.2.7 About one-third of adults in low- and middle-income economies could cover 
more than two months of expenses if they lost their main income source 



4.3.1 In every region, the share of adults paying unexpectedly high fees to cash out 
money is higher among wage payment recipients than among government 
payment recipients 

4.3.2 Only half of mobile money account owners in Sub-Saharan Africa who sent 
money to the wrong person got it back 

4.3.3 In South Asia, almost one in five adults who received government payments 
in a bank account relied on a family member or friend to collect the money 

4.3.4 Forty percent of bank or similar financial institution account owners in low- 
and middle-income economies received information or checked account balances 
through digital channels in the past year 

4.3.5 Only about half of mobile money account owners in Sub-Saharan Africa also 
have passwords on their phones 

4.3.6 Two-thirds of adults without an account at a bank or similar financial 
institution in low- and middle-income economies would need help using one 

Spotlight: Natural disasters, mobile connectivity, and digital financial 
services 

S4.1.1 Poorer and rural adults have higher levels of exposure to natural disasters 
than wealthier and urban adults, both overall and in high-exposure economies 

S4.1.2 Half of all adults who experienced a natural disaster faced loss of income or 
property damage 

S4.1.3 Adults in low-income economies are more likely than adults in middle-
income economies to lose income or assets as a result of a natural disaster 

S4.1.4 Most adults exposed to natural disasters have a mobile phone, though the 
regions with the highest levels of exposure have some of the lowest levels of 
digital access 

S4.1.5 Most adults who have been exposed to a natural disaster have an account, 
with some unable to access their account as a result of a natural disaster 


