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Monitoring for Adaptive Management and Impact Measurement

https://changewildlifeconsumers.org/site/assets/files/1563/traffic_briefing_not
e_research_methods_to_identify_drivers_and_dynamics_of_demand_final.pdf

https://changewildlifeconsumers.org/site/assets/files/1563/traffic_briefing_note_research_methods_to_identify_drivers_and_dynamics_of_demand_final.pdf
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DESK RESEARCH

1) What existing data is available around 

this issue?

2) Is the insight robust / deep enough? 

Specific to the taxa and target audience 

for DR?

3) Which other stakeholders might already 

be working on this issue and interested 

to collaborate on either the research or 

implementation aspects?

4) What resources are available for 

baseline / formative / evaluative 

research (time / funds)

5) What specialist skills might be required 

and how can you source them?
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1) What questions will the research 

process specifically aim to answer?

2) Which physical and online locations 

will serve as ‘indicator’ markets?

3) What will the scope of research be 

(e.g., how many shops/ 

commodities/ taxa)?

4) How often / frequently will research 

be conducted to track trends over 

time?

5) How will the data arising be stored/ 

used / shared with others?

6) What data and information can be 

collected? What safety 

considerations are there?

MARKET RESEARCH
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SOCIAL RESEARCH

1) Quantitative and qualitative methods

2) Use of sensitive questioning techniques

3) Data required around what the target 

audience thinks; believes, feels, does:

Geographic: Understanding where they 

live, work, and engage in recreation.

− Demographic: Gender, age, income, 

education level, professional & civil status 

− Psychographic: Attitudes, values, beliefs, 

motivations, perceptions of product ‘utility’ 

− Behavioural: What they ‘do’ – in terms of 

lifestyle and recreational choices, things 

they enjoy doing as pastimes or hobbies, 

other aspects of their habits that fulfil them.
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In the draft CITES Guidance on Demand Reduction (here), Parties were invited to note 

the following 5 principles in relation to DR impact measurement specifically:

1. Research should go beyond reporting demand reduction initiative inputs or outreach, 

and evaluate changes in target audience’s knowledge, attitudes, and behaviour

(or actions)

2. Research should compare against a baseline acquired using comparable 

methods, with an equivalent/ similar group of participants and conducted at 

comparable time and place. 

3. Research data acquired should be analysed statistically, gained from a 

representative sample; standard error margins and confidence intervals should 

be clear and reported.

4. Research should ideally involve comparison between a group exposed to the 

intervention (the ‘treatment’ group) and one that was not (the ‘control’ group)

5. Research should be ethical, ensure respondent anonymity, and confidentiality, 

use neutral question framing, and involve any relevant specialist techniques

specific to sensitive questioning.

https://cites.org/sites/default/files/eng/com/sc/74/E-SC74-34-A3-R1.pdf

